
 

Role – Medical Advisor 

Reporting to; UK& Ireland Medical Director 

Location; Harefield – UK  

Tenure; Permanent  

 

MAIN PURPOSE:  

Member of Medical Affairs Department, providing high quality scientific and clinical support 
to medico-marketing activities and to the field based teams (where appropriate) to support 
the UK&IE Regional Commercial Unit (RCU).  To build and maintain relationships with key 
external stakeholders as well as help manage any clinical research conducted or supported 
by Norgine. 
 
 
 
KEY RESPONSIBILITIES & ACCOUNTABILITIES: 
 

 Be the medical expert for the therapy area and the medical lead within the brand team 
inputting into the strategy for the brand 

 Support the Medical Director in carrying out the day to day operational activities of the 
Medical Department. 

 Review and sign-off of promotional and non-promotinal material to ensure compliance 
with the Codes of Practice  

 Provide input to Norgine Global projects as agreed from time to time on a defined basis. 

 Work to ensure compliance in all Norgine UK’s procedures including GxP, Codes of 
Practice and medicines legislation. 

 Support medical affairs projects and activities  

 Maintain high standards of technical proficiency 

 Develop relationships with Key opinion leaders, patient organisations and professional 
groups 

 Understand concepts of pharmacovigilance (PV) 

 Responsible for medical training of Norgine staff  
 
 
 
 
MAIN TASKS 
 

Medical expert for brand team 

 Leverage clinical/scientific data to optimise the delivery of Norgine UK&IE integrated 
brand plans. 

 Act as the primary “data expert”for the therapy area in 

 Understand current and future positioning aims for the brand and identifies scientific 
activities that support the achievement of those aims.  

 Identify and communicate new published data as appropriate 



 Monitor key information sources of changes within the pharmaceutical industry, NHS and 
helathcare which may impact on Norgine products and communicate of relevance to the 
brand team  

 Proactively identify needs for promotional/ non-promotional material and discuss with 
marketing colleagues 

 Offer OL insights to support medical and scientific strategy and communications 

 Through expert knowledge of the scientific data and using clinical experience and 
knowledge, form part of the core team for the development of clinical arguments for HTA 
submissions  

 
Code of Practice 

 Review of promotional/ non-promotional material to ensure compliance with the 
applicable Codes of Practice- ABPI, ABHI, IPHA, AMDI 

 Sign off promotional and other material in line with the Company certification procedure. 

 Support the Medical Director with compilation of effective complaints against competitor 
promotional campaigns and defence of complaints against Norgine Brands claims as 
appropriate 

 
External stakeholder relationships 

 Establish and develop strong relationships with key external customers including KOLs/ 
professional groups in relevant therapeutic area, in order to gain insights to support 
sound decision making and brand strategy development. 

 Identify opportunities for collaborative work, such as research, guideline development, 
meeting presentations etc. 

 Make scientific and clinical presentations to customers in primary and secondary care 
either on request or proactively as part of a broader medical education strategy 

 Provide accurate and non-promotional scientific information relating to licensed and 
unlicensed products and indications following unsolicited requests from HCPs 

 Develop relationships with patient groups and third party organisations to facilitate the 
exchange of scientific and clinical information around Norgine products and raise 
awareness of relevant disease areas . 

 
 
 
 
Pharmacovigilance 

 Understand concepts and processes of drug safety  

 Provide medical input into pharmacovigilance activities as required 

 Ensure all patient support programmes/ market research are reviewed from a PV point of 
view 

 
Medical Affairs activities 

 Support the development of medical affairs projects & publications plans  

 Support the internal project management of IISs, providing study progress follow-up and 
support as required  

 Develop and maintain guidelines and procedures e.g. internal SOPs as directed by the 
Medical Director 

 Provide medical input and strategic input into advisory boards, engaging with clinical 
advisors on a peer to peer level 

 Facilitate communication between Norgine and those healthcare professionals who wish 
to carry out local trials/assessments of our licensed products. 

 Support the development of clinical audit programmes in both primary and secondary 
care as appropriate 



 Act as deputy to the UK & Ireland Medical Director in his/her absence as required 
 
Medical lead for field based teams 

 Provide high quality and timely briefing materials/training to sales-force, MSLs or Market 
access, on relevant appropriate data. 

 Research, construct and write scientific materials to support the sales force 

 Support the Sales force & market access teams with scientific data required for formulary 
submissions as required. 

 
Technical Proficiency 

 Develop an maintain in-depth knowledge of disease areas and their management of 
relevant company products 

 Develop and maintain in-depth knowledge of the company’s products, the relevant 
therapeutic area and the structure and workings of the NHS. 

 Attend relevant training courses, and apply to daily tasks using agreed action plans, 
coaching and knowledge 

 
Training 

 Provide internal training and specialist support on Brand / Therapy Area for head office 
and field based teams as required. 

 
 
 
RELATIONSHIPS: 
 

 UK/IE Medical Affairs team 

 Central Medical Affairs  

 Compliance 

 Communications 

 UK/IE RCU Marketing, Sales and market access 

 UK Regulatory Affairs 

 External stakeholders: including regulatory bodies, NHS, patients and patients’ 
organisations, Health Technology bodies 

 
 
 
 
 
SKILLS & KNOWLEDGE 

 Medically qualified and holding full GMC registration with license to practice 

 More than 4 years clinical experience and experience beyond clinical medicine preferred 

 Membership/ Fellowship qualification desirable but not essential 

 Pharmaceutical industry experience preferred - Ideally in relevant therapeutic area and 
including customer-facing experience 

 Experience of ABPI/ review of promotional and non-promotional activities and materials, 
desirable but not essential 

 Intermediate/advanced knowledge of Word, Powerpoint, Excel;  conversant with key 
sites on Internet; conversant with key medical databases and able to implement basic 
search strategies 

 Contribute effectively in the team, respond positively to requests, engage in team work 
activities and objectives 

 Plan, identify priorities, organise activities and monitor progress to ensure team and 
individual objectives are met 



 Prioritise and plan work with an appropriate sense of urgency and enthusiasm to cope 
effectively with obstacles and pressure 

 Effective communicator both in writing and verbally 

 Ability to communicate complex issues and data to wide range of professional and lay 
audiences, adapting message and style to suit. 

 Respond positively to change by adapting day to day activity and work procedures as 
appropriate 

 Seek and pursue opportunities to develop within job to perform current role effectively 
and progress role further 

 Keeps up to date with the new data and changing healthcare environment. 

 Flexibles and adapts well to change 
 
 
 
 
Norgine is a leading European specialist pharmaceutical company with a direct commercial presence 

in all major European markets. In 2016, Norgine’s total revenue was EUR 368 million. Norgine 

employs over 1,000 people across its commercial, development and manufacturing operations and 

manages all aspects of product development, production, marketing, sale and supply. 

Norgine specialises in gastroenterology, hepatology, cancer and supportive care.  

 

Norgine is headquartered in the Netherlands. Norgine owns a R&D site in Hengoed, Wales and two 

manufacturing sites in Hengoed, Wales and Dreux, France. 

  

For more information, please visit www.norgine.com  

In 2012, Norgine established a complementary business Norgine Ventures, supporting innovative 

healthcare companies through the provision of debt-like financing in Europe and the US. For more 

information, please visit www.norgineventures.com. 

NORGINE and the sail logo are trademarks of the Norgine group of companies. 

Please note that we do try to provide specific feedback to all applications, however sometimes due to 

the volume of applications received we can respond only to those candidates who best match the 

position requirements.  

 

 

 

http://www.norgine.com/
http://www.norgineventures.com/

